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It should come as no surprise that the real estate market has a larger online presence 
than ever before. And that platform is growing at exponentially faster rates. The truth 
is, if you and your brand can’t be found quickly and easily online, then you’re going to 
find it harder to compete in your marketplace.

There are a host of proven digital strategies out there that can  
help you generate a steady stream of online leads, without the  
need to go door-knocking or make cold calls.

But before you hit the launch button on your digital marketing plan, there are a few  
key things you should do first to ensure success.

Following these few simple steps will lay the foundation for a solid lead generation 
platform. Never fear, you don’t need to do every step immediately. But, the more you 
fix, the more sturdy your launching pad will be.
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1 
REVIEW  
YOUR 

WEBSITE
Your website is the heart 
of your digital marketing 
strategy. Every piece of 
marketing you push out 
into the world should  
send potential clients 
back to your website.

Consider your website as 
a virtual shopfront, with 
people window shopping 
in cyberspace looking for 
someone to sell their home.

When they find you, you will 
have mere minutes, maybe even 
seconds, to impress. Your website 
needs to look good, be easy to use 
and give potential clients great value 
right off the bat.

In today’s society, where everyone wants something for 
nothing and desires instant gratification, having the right content 
on your website can make all the difference.

Yes, you have listings, past sales and your team on your site, but 
is there anything to help someone who is trying to learn about 
selling their home?

ALL COMMUNICATIONS SHOULD POINT BACK TO YOUR WEBSITE

HERE ARE SOME KEY AREAS TO ENSURE YOU’VE GOT RIGHT:
VISIT YOUR WEBSITE TO CHECK:
•  Does it load quickly
•  Is the URL easy to remember?
•  Is it secure, with a padlock in the browser bar? (All websites are required to be 

secure so hackers can’t steal your data.)

MOBILE FRIENDLY
•  Is it mobile responsive? 
•  Does the website look good on your phone or tablet? (More than half of your 

visitors are likely to use these devices to visit your site.)
•  Are the images only loading as you scroll to them? 
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ALL 
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SHOULD POINT  

BACK TO YOUR 
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NAVIGATION
•  Can you use and move  

through the website  
intuitively?

•  Is there a good menu  
that’s clear and direct?

•  Are the contact details easy  
to find?

DESIGN
•  Does the website follow good  

design principles, including  
quality images and proper  
use of white space?

•  Does it look modern and  
inviting?

•  Does it instil an air of 
confidence?

•  Is it representative of 
your brand  
and your values?

Ask a trusted friend 
or relative who has 
not visited your 
website before 
to look at it and 
provide honest 
feedback about 
their impressions.

Given how 
central your 
website is to 
your marketing 
platform, now is 
not the time to 
skimp on quality. 
If you see problems 
that need fixing use a 
respected web developer 
to create a website that 
really sells your brand. 

If you don’t want to go down the 
bespoke route, many companies offer 
excellent ‘out of the box’ websites for 
real estate agents. Two of the most 
popular ones are Website Blue and 
AgentPoint. 

 IF YOU SEE 

PROBLEMS THAT 

NEED FIXING USE 

A RESPECTED WEB 

DEVELOPER TO 

CREATE A WEBSITE 

THAT REALLY  

SELLS YOUR  

BRAND. 
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LEARN SEO BASICS
Search Engine Optimisation  
(SEO) is the process of  
boosting the quality and  
quantity of users visiting your 
website through increasing its 
visibility on search engines  
such as Google and Bing. 

SEO is important for real estate as people are 
increasingly searching online to learn more about the 
process of buying and selling properties. 

There are many aspects to SEO, and we won’t cover 
them all here, but you need to know that if you practice 
some basic SEO techniques, you can get what’s called 
‘organic’ traffic. 

ORGANIC TRAFFIC
When someone types in a search term on Google, a 
list of web pages Google thinks you are looking for is 
displayed. When you click on one of those pages (not 
the ads at the top of the search results) you are considered to have 
arrived at that page ‘organically’. 

Organic traffic is considered ‘free traffic’ as you haven’t paid to get 
someone to visit your website. In contrast, if a user clicked on an ad that 
took them to your website, then that is considered paid traffic.

That’s it for SEO for now, but you will learn more about how you can get 
free ‘organic’ traffic in a moment.

SEARCH ENGINE 

OPTIMISATION (SEO) 

IS THE PROCESS 

OF BOOSTING THE 

QUALITY AND 

QUANTITY OF USERS 

VISITING YOUR 

WEBSITE
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2 
DEVISE A   
CONTENT 

STRATEGY
You would have heard the  
adage “content is king” - and  
for good reason. Content  
marketing is a great way to  
attract people to your website  
with content that educates and  
helps them make a more  
informed decision. 

Educating your potential clients 
 shows them you’re an expert 
in the field and can guide them 
through the selling and buying 
process.

Offering content for free helps 
you build a relationship based 
on confidence and trust, which 
leads to customers buying your 
product or service.

THERE ARE MANY WAYS YOU WILL  
ATTRACT PEOPLE TO YOUR WEBSITE, 
INCLUDING:

•  ADVERTISING (TRADITIONAL AND DIGITAL)
•  WORD-OF-MOUTH
•  SIGNBOARDS
•  WEB SEARCHES

Having good quality, useful content on your website  
not only helps people find you, it keeps them on your  
site longer.

Most real estate websites only feature properties for sale or past sales results. Very 
few contain content to educate potential vendors or buyers, so this can really make 
you stand out in the crowd.

Remember, most people buy or sell a home, on average, once every three to seven 
years - so it is all new to them.

A recent Real Estate Voice survey revealed that 60% of agency websites had no 
information about selling a home.

HAVING GOOD 

QUALITY, USEFUL 

CONTENT ON YOUR 

WEBSITE NOT ONLY 

HELPS PEOPLE FIND 

YOU, IT KEEPS  

THEM ON YOUR  

SITE LONGER.
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WHAT CONTENT?
Think about the type of  
people you want visiting your  
website (potential customers)  
and what you’d like them to  
learn when they arrive. 

The subject matter should  
relate directly to the type of  
client you are looking for  
- typically Vendors looking 
to sell their property, a 
landlord looking to have 
their investment managed 
and buyers on the hunt  
for their next home.

CONTENT TOPICS COULD 
INCLUDE:
•  What to look for in a real 

estate agent
•  The benefits of having 

a professional property 
manager

•  How to prepare your home  
for sale

•  How to bid at auction

Set aside a little time at the end of each 
week and write down  
every question a client has asked you about the 
buying and  
selling process. This is a simple but effective way to 
brainstorm content ideas.

If you are struggling to come up with content 
or don’t feel you’re as good with words as you 
are with a gavel, consider paying a professional 
writer to do it for you. You can opt for bespoke 
copy produced just for your or buy ready-made 
content from The Real Estate Voice. You can 
always start with pre-written content and change 
it to suit your tone, brand, location and target 
audience.

Content is an ongoing process - make 
sure there is a constant flow of fresh, 
relevant content.

CONTENT IS 

AN ONGOING 

PROCESS - MAKE 

SURE THERE IS 

A CONSTANT 

FLOW OF FRESH, 

RELEVANT 

CONTENT.
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WEBSITE ACCESSIBILITY
If you are part of a network  
then you may not have access  
to the backend of your website  
to add content. You may be an  
agent in an agency that doesn’t  
want to invest in digital  
marketing. If so, there are  
solutions that can solve your 
problem. 

You could consider getting your  
own website and building your 
personal brand. Another option is to 
get a website from The Real Estate Voice  
that features your branding but is automatically  
updated several times a week with relevant and  
up-to-date content.

SET UP WEBSITE MEASUREMENTS
Now that your website is looking sharp  
and is filled with great content, you need to  
make sure it’s working for you. Measuring website  
performance gives you concrete numbers you can  
analyse to make sure your hard work is paying off. 

INSTALL GOOGLE ANALYTICS
One of the easiest ways to measure your website is to set up 
Google Analytics.  
Google Analytics measures hundreds of data points on your 
website, such as:  
•  The number of visitors
•  Where the visitors live 
•  What type of device visitors are using
•  What pages or articles visitors are looking at
•  What time of day visitors look at your site
•  How visitors found your website (This is most important)

If you are going to invest in digital marketing, it is imperative you 
can measure the results to see the return on your investment. 
Google Analytics is free and your website provider can set it up 
in just a few minutes. You can even configure Google Analytics to 
email you reports each week.

A RECENT 

REAL ESTATE 

VOICE SURVEY 

REVEALED THAT 

60% OF AGENCY 

WEBSITES HAD 

NO INFORMATION 

ABOUT SELLING A 

HOME.
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SET UP 
GOOGLE MY 
BUSINESS
Google My 
Business is a free 
platform that 
allows you to build 
a business profile 
and easily connect 
with customers on 
Google Search and 
Google Maps. You can 
enter details such as your 
location, areas you service, 
business hours and products and 
services you provide.

You can also update your profile at any time 
and, importantly, see how customers are interacting 
with your business on Google. You will get extra 
information displayed when people search your 
business name directly. 
This is also where you can see Google Reviews and 
respond to them. This type of information is shown 
at the top of Google Search and in Google Maps 
when someone searches your business.

ASK PEOPLE FOR GOOGLE REVIEWS
Reviews aren’t just for restaurants! Just as word-of-
mouth referrals are a key way to drive new business, 
so are online reviews. More than ever, consumers are 
turning to digital reviews, such as the increasingly 
popular Google Reviews, to decide whether or not 
you’re a good agent to work with.

THE REAL ESTATE
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PROFILE AT 

ANY TIME AND, 

IMPORTANTLY, SEE 

HOW CUSTOMERS 

ARE INTERACTING 

WITH YOUR 

BUSINESS ON 

GOOGLE.
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3 
SEARCH   

OPTIMISATION
PREPARE FOR SEARCHES
More than ever, people are using  
the internet to search for  
products and services, including 
real estate. To generate the free, 
‘organic’ traffic we spoke about 
earlier, you need to take a few  
steps to ensure success. 

A caution though - Search Engine 
Optimisation (SEO) is a long-term 
strategy. You will not see positive results 
from your efforts for at least three months. 
This might sound like a long time, but the 
lasting effects go on forever. A little bit of  
effort now will reap the rewards for years to come.

SET UP GOOGLE SEARCH CONSOLE
Google Search Console will show how your site is performing  
for organic traffic. You can see the types of searches  
your website is showing up in, your average position (how far up the page 
you are) and how many people are clicking on your website as a result of  
those searches.

ONCE YOU HAVE MEASURED THESE KEY METRICS, YOU CAN INCLUDE NEW 
KEYWORDS IN A BID TO BOOST YOUR RANKING.

FIND YOUR KEYWORD RANKINGS
If your website has been online for a while, you might already be ranking for some 
keywords, depending on the content you have on your site. There are many free tools 
that can help you decipher which keywords you are ranking for.

It’s a common misconception (probably because they are called keyWORDS) that 
you are trying to rank for individual words. This is not the case. They should be called 
key PHRASES, because that’s what you are actually trying to rank for. The keywords/
phrases you want to rank for should match what you think people might be typing 
into Google when you want them to find your business. Here are some examples:

“Property manager in Maroubra”; “Sell property in Broadbeach”; “How to get the best 
price at a real estate auction”

To find out what you are ranking for at the moment, visit one of these sites and type 
in your website URL:

https://app.neilpatel.com/
https://moz.com/explorer

http://www.therealestatevoice.com.au
https://search.google.com/
https://app.neilpatel.com/
https://moz.com/explorer
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DO SOME  
KEYWORD RESEARCH
Now you know what keywords  
and phrases your site is  
currently ranking for, it’s time  
to do some research on other 
keywords (phrases!) you  
might want to rank for. There  
are a lot of tools, like the  
ones above, to help you do  
this, but Google actually  
makes it easy for you to see  
what people are searching for.  
Go to Google, and type in the 
phrases you think people might  
use to find you. For example:

“How to sell a house in Maroubra”

Immediately you will get suggestions 
from Google in the search bar.

If you scroll down to the bottom of the page, 
you will see other phrases people have used.

You can use these phrases in the articles on your website. 
Over time, you will start to rank for these queries and generate  
free, organic traffic.

OTHER SEO CONSIDERATIONS
There are many other factors that influence your ranking on Google. In fact, there are 
more than 200 parameters Google takes into consideration when determining what to 
show someone when they type in a search. It is impossible to be across all of them, but 
by following some of the guidelines here, you will start to rank. 

There are also other things you can do, including search snippets, SEO titles, metadata 
and formatting. If you have a WordPress website, a plug-in like Yoast provides the 
functionality and guidance on completing these snippets.

There is also what’s called off-page SEO, which includes websites and pages that point 
to yours. The higher the quality of pages that point to yours, the more importance 
Google will place on your page.

SUBURB PROFILES
One trick to improve SEO, especially in your core farm area, is to include suburb profiles 
on your site. This can greatly improve your rankings as people search for real estate 
agents in your area. 

Think about getting some photographs of your area, writing about the local cafe scene 
or the parks around the suburbs you cover. If people are thinking about moving or 
investing in your region, they are going to want as much information about it as possible.
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WHERE TO NOW?
Launching a digital marketing campaign  

can be an exciting, but daunting, prospect.  

It has the potential to increase your business  

at untold rates, but if you get it wrong,  

it can also leave you languishing  

behind your competitors. 

This is just step one on your digital marketing  

journey, but carrying out the tips and tricks  

contained here will help you build a solid  

foundation from which to launch from.

IF YOU’RE FEELING A LITTLE  

OVERWHELMED, THE REAL ESTATE VOICE  

CAN HELP EASE YOUR WORRIES.

We are offering a FREE digital review  
and 30-minute strategy session.

In the free, no obligation 30-minute strategy session,  

we will examine your current digital footprint  

covering all of the points we have discussed in  

this report.

We will also show you how to create a rock solid  

foundation to become a powerful brand and influencer  

in your market.

We can also provide you with all the content you  

need to stand out in your marketplace.

To find out more and to claim your FREE 30-minute  

strategy session and digital review, click HERE or visit  

https://www.therealestatevoice.com.au/free-content-review-session/
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